


WIN World is a media company focused on research, 

knowledge organization, content creation, powerful 

storytelling, event production and multi-platform projects 

designed to inspire forward-thinking mindsets, bold moves 

and impactful change.
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Our Story

ABOUT US
December 4, 2008, WIN World was launched with a mission to inspire leaders and organizations 
for the future. We saw an audience of curious, ambitious and bold people, thirsty for great stories 
and ideas, and ready to act. We started to operate in the field of conference concept and 
production, affirming our commitment to live experiences in an increasingly virtual world. Today, 
we are a complete media company.

Our original content aims to capture our time’s foremost themes and brightest leaders through 
captivating story-telling for live and digital platforms. We also work with daring organizations and 
brands to help them get their own message across in the most impacting way.

Headquartered in Lisbon, WIN World operates in two main verticals: the original projects and the 
tailor-made projects. With a multidisciplinary approach, we not only seek to enrich and inspire our 
audiences, but to continually engage with the changing media landscape and the leading 
thinkers and organizations of our time.

Our Website | Our Way
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https://winworld.pt/
https://www.youtube.com/watch?v=CKFXd0ExotM
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What we do

ORIGINAL 
PROJECTS



The Happy Corporations Society was launched in 2009 
because happiness, productivity and positive growth 
matter every day and impact the sustainability of 
people, teams and businesses.

The Happy Corporations Society is based on a series of 
public and private original content and initiatives 
meant to strengthen knowledge and practices as to 
better help the objectives of each company. The main 
initiative is Happy Conference – already with 12 years of 
history – but there are walks and a variety of corporate 
workshops like Happy Workplace, Happy & Healthy 
and Happy & Confident. 
In 2020, we had the first 100% virtual edition of Happy 
Conference, which brought together more than 1000 
attendees from across the globe into a common 
digital space. In 2021, another successful 100% virtual 
edition with participants from more than 20 countries. 
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https://www.happycorporationssociety.com/


Leaders in Action Society is a platform of inspiring 
stories told in the first person through intimate and 
memorable conversations with some of the great 
leaders of our time – people whose occupations range 
from the corporate world to the arts, academia to 
sports, science to philosophy, politics to planet 
conservation - every single one of them embodies a 
true 21st century leader. These stories are made into 
compelling videos that can reach millions of people 
around the world, powering conferences in various 
cities, reflections and debates at schools and 
universities as well as special learning moments at 
corporations.

It is an ambitious and beautiful media project, with 
strong inspiration, education and training traits, 
designed to unleash the leader that exists inside each 
of us.
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https://www.leadersinactionsociety.com/
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Interested in a specific subject to grow your business, 
enlarge the territory and purpose of your brand, 
inspire your people or involve your clients? CALL US! 
We do the research, organize the knowledge, curate 
and produce papers, videos, podcasts and other media 
format to promote sharing and learning for all.

The Knowledge Elevator Society is dedicated to the 
creation of independent and relevant content, in short 
and exciting formats, with excellent curation tailored 
to the needs of leaders and organizations.

We create series of smart summaries for curious 
minds. Papers, videos and podcasts that will get 
leaders and companies up-to-speed with today’s most 
relevant topics, from health to business, leadership to 
privacy. An amazing way to learn and grow people and 
business.

http://www.theknowledgeelevatorsociety.com/
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After 10 years of history of WIN World, in 2018, the 
company opened its playbook!  After an amazing 
process of organizing knowledge, principles and 
practices, WIN World launched an executive program 
of 3-days to teach and debate best practices in the 
industry, involving some of the most prominent 
themes and trainers as well as the most competitive 
players in the market.
This intensive program about concept, planning and 
global management of public conferences and 
corporate events is held at Nova SBE. An international 
edition is being prepared and the goal is to go abroad 
with new editions of The WIN World Playbook. 
Excellence in Physical and Digital Events.

More than 110 participants participated in the first four 
editions, in 2020 we launched a 100% virtual edition 
and now we have both learning options running.

https://www.thewinworldplaybook.com/
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This is a conference to celebrate and inspire the future. 
Individuality and diversity. Complementarity and 
collectivity. Creativity and generosity. Planet and 
humanity.

It’s our conference and we take it to test formats, 
explore new ways of doing things, combine non-
obvious content and bring together curious minds 
both on and off stage.

Be it neuroscience, music, sports, wildlife, business or 
philosophy, The WIN World Conference is a stage of 
futures for people who live in state of unrest about all 
the possibilities and who will share, through very 
different formats, their ideas about tomorrow - the 
way they see it, hear it, feel it, want it.
It’s a very different and inspiring half day conference.

https://www.thewinworldconference.com/


What we do

TAILOR-MADE
PROJECTS
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The School of Life 
Conference 
Lisbon
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National 
Geographic 
Summit
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Encontro 
Nacional 
COTEC
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COTEC 
Europe
Summit
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Unbabel
Customer Centric 
Conference



Lusíadas 
Clinical Summit

WIN World



WIN World

EDP Business 
Summit 



WIN World

Farfetch 
Global 
Gathering
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Sonae 
Companies 
Annual Meeting
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PWN
Professional 
Women 
Network
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Sogrape 
Global Walks 



And other important tailor-made projects 

for special companies like

WIN World
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ACHIEVEMENTS SO FAR
Through the permanent combination of strategic thinking, strong creative dna 
and implementation capabilities, we have:

+142
Projects 
implemented in 
Portugal, Brazil, 
Belgium, Angola 
and the United 
States of America

People empowered 
directly-in-room

+550
World-renowned 
speakers, trainers 
and artists involved

Books in our library 
and new ones 
arriving every week

+800+66,000



But there is more. Our life is about concept, content and multiformat storytelling and so we spend 

our time studying and translating knowledge into meaningful learning experiences. We have 

thousands of articles and papers studied; hundreds of leaders, trend setters and experts followed 

and analyzed at each moment and for each project; dozens of magazines, newspapers, 

newsletters and blogs subscribed; innumerous conferences, concerts, theatres, exhibitions 

attended – all this to be permanently in touch with knowledge and inspiration of all kind and 

keep our curious minds in shape for the creation and production of great content.

WIN World



Our Team

PEOPLE BEHIND 
THE SCENES

Carlota Ribeiro Ferreira 
Founder and CEO

Joana Teixeira da Cunha
Chief Operations Officer

Rafael Lopes
Chief Marketing Officer and 

Head of Brazil Operations

Benedita Sampaio Nunes
Chief Content Officer
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Francisca Magalhães Ramalho
Head of Design

Mónica d’Eça
Content and Research Manager

Gaia Lutz
Content and Research Manager

Filipa Sampaio Nunes
Head of Corporate Sales

Helena Cunha
Production and Logistics Manager

Anaísa Rato
Happy and Office Manager
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Forward thinking mindset
Obsession for research, knowledge organization and content creation 
Ambition
Commitment to excellence
Talented team
Strong culture
360º integrated solutions
Distinguished portfolio
Well-known clients
Global network
Open playbook
Distinctive positioning

What distinguishes us

POSITIONING, 
PRINCIPLES, PHILOSOPHY



BELIEFS
We believe that great content has the power to enrich people’s life as well as making society 
stronger and better. We are optimistic and enthusiastic about the future and like to work with 
those who are too, from partner to client level. Curiosity, creativity and excellence are at the 
foundation of everything we do.

We are passionate about the world and the future thrills us.
We believe all of us have a responsibility and a role to play.
We are ambitious and we embrace challenges that make way for growth.
We find our flow when we are inspiring people and companies to go beyond themselves.

Now, it’s time to go for great business in a greater world.
It’s time to grow. 
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AMBITION
Grow a beautiful global company.
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A story in details 



Some details

SPEAKERS
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Some details

ARTISTS
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Some details

HOSTS
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Some details

IMPACTFUL 
STAGES
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Some details

POWERFUL
EXHIBITIONS
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Some details

SPECIAL
PUBLISHING
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Some details

GRAPHIC
MATERIAL



Some details

DIGITAL
SOLUTIONS



Our principles and practices

ON CONFIDENTIAL SUBJECTS
1. WIN World SA ensures that the information provided by the Client with the aim of developing the works that are 

the object of a proposal or a project, and that might be marked by the Client as such, will be treated in a 
confidential and reserved manner. This means that the information will only be used and treated by project’s 
team and by the suppliers contracted by WIN World to provide services related to the project object.

2. WIN World assures that the staff and the service providers mentioned in the previous point will be informed of 
the confidential nature of the information that is qualified as such by the Client and that they will bind 
themselves to a commitment of a non-disclosure agreement which terms will be equivalent to the one of WIN 
World.

3. Exceptions to what is provided in paragraph 1:
1. The information that is public or appearing of record with access to the public;
2. The information that might be necessary to provide and/or reveal, under the law, judicial determination or 
administrative determination;
3. The information that might be necessary to provide and/or reveal in order to WIN World validly exercise its 
rights and/or comply with its obligations to the Client or third parties. 

4. WIN World, SA approved and maintains rules and measures to protect information relating to its customers, 
their business and affairs, including information of a sensitive nature. Through these rules and measures, WIN 
World ensures the confidential and reserved treatment for such information and takes into account situations of 
potential conflicts of interest.
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Our principles and practices

ON ENVIRONMENTAL CONCERNS
1. WIN World SA, in its path of being a pioneer and a reference in the global market, is embracing a green 

transition journey, aiming to become a zero-waste company, producing zero or very low waste live events. In 
2020, a zero-waste consultant joined WIN World to help identifying main areas of waste, both within the daily life 
of the company and in its events’ value chain, as this is the company’s activity where there is more waste 
production. From this analysis emerged new rules to decrease waste to its minimum possible and the whole 
team was trained to think and act ahead, in better accordance to green, zero and low-waste principles and 
practices across value chain.

2. In physical events, WIN World is already putting into practice Reduce | Reuse | Recycle principles,  looking to 
have only the essential materials for the experience and non polluting technology and multimedia, not having 
single-use plastics, and using eco-papers with no finishing and eco-inks in all materials possible. Regarding 
lanyards, WIN World tries to put no brand and asks for them at the end of the event for future reuse. All papers 
that are not taken home by participants are collected and delivered for reuse or recycle ends. Regarding large-
format decoration or communication panels, every time that is possible WIN World makes the use of technology, 
fabrics or cardboard structures printed with eco-inks and whenever those are not options, the company tries to 
make little usage of other less-good materials and follow up its recycling process. In what concerns food waste, 
WIN World looks to work with catering suppliers that organize food and send good food to associations in need.

3. Reduce | Reuse | Recycle principles as well as the use of more and more natural and organic materials,  are 
becoming priorities in WIN World’s life and the company is always looking to set the green tone and dialogue in 
the industry, and to innovate with its clients and suppliers towards more and more eco events.
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